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web analytics
you’ve collected the stats
but are you using them?
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real life social
media success
ready to be inspired?
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upright burials
making a business out of
eco-friendly funerals
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cashflow
christmas is both a blessing
and a curse for cashflow
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paris cutler

talks cake
why cake decorating is a blood sport
and turnover is a load of crap
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Creditor WatCh helps you expose bad debtors

EvEry crowd
has a silvEr lining”
—Phineas T. Barnum

post-it Celebrates 30 years of
stiCky notes
It’s one of the world’s most famous business success
stories, and this year, the humble Post-It note has
celebrated its 30th birthday. After a chemist at
3M accidentally developed a low-tack adhesive, an
enterprising colleague came up with the removable
sticky note. Today, more than a billion packs of the
original canary yellow Post-It Note have been sold in
over 150 countries.
While the expiration of 3M’s patent has let to
competitors developing repositional notes, most
Post-Its are still produced in the original 3M plant in
Cynthiana, Kentucky. Marketing Manager for 3M, Brett
White, said that Post-It has continued to innovate over
its 30-year tenure in the stationary market.
“By demonstrating product versatility and a
commitment to contemporary consumers’ concerns,
such as sustainability, the Post-it brand continues to
introduce new and innovative solutions to the world as
we celebrate our 30th anniversary,” he said. “We hear
on a daily basis from many people that life without
these iconic products is simply unimaginable.”

30 year

s!

A new bad debt watch system has launched for small and medium enterprises,
allowing creditors to expose clients who don’t pay invoices. CreditorWatch is
an online platform where members can monitor client credit ratings, search
potential debtors before opening an account, and receive alerts when a default
is lodged against a client.
The service is the first of its kind in the SME market, mimicking the
communication platform major banks use to track defaulters and prevent
financial losses. CreditorWatch has been designed to make it easy for
businesses to audit credit information and make qualified decisions about
opening credit for new customers. The subscription based service starts at $24
per month.
Managing director Colin Porter believes the service is invaluable to any business
exposed to bad debt. “There are serial businesses out there who know how
difficult it is to recover bad debt, so they systematically rort the system.
It’s becoming harder to remain cashflow positive when business defaults
and late payments are increasing,” he said. “You work hard – why shouldn’t
you get paid? If you do get burnt, save fellow businesses from the hit, and
register the dodgy operator.” Porter likened it to taking out insurance on a
house. “You might never
have been burgled, but
it pays to insure against
information rage in the
the risk. A subscription to
information age
CreditorWatch reduces your
Information overload in the Australian
vulnerability to bad debt.”

workplace is threatening output, a new survey
warns. In a global study of 1,700 Australian
white collar workers, 49 percent reported
feeling demoralised by their inability to
effectively manage the information they receive
in an average work day. The survey concluded
that for 51 percent of professionals, any
increase in incoming information could cause
workers to reach ‘breaking point’.
Director of technology and business
development Marc Peter said the results
indicate information overload is taking a heavy
psychological toll on professionals. “Australian
workers are finding that the information age
is causing ‘information rage’. LexixNexis see
this rage being driven by three things: a surfeit
of information, the lack of relevance of the
majority of that information, and the inability
of organisational systems to deal with the
information well,” he said.

The survey also found that only half of the
information that comes in each day is relevant
to their position and useful to their work. Only
a fifth of the workers polled have received
training in information management so they are
able to do their jobs more effectively, despite 60
percent of respondents wishing their company
would offer training.
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Customers are also licensed
to use the CreditorWatch
logo on their statements
and letters of demand
to encourage a prompt
settlement. To find out
more, watch the video at
www.creditorwatch.com.au

fast fact

AustrAliA is

ranked
1st
in the Asia-Pacific for
overall productivity
per person employed

and 2nd for the
motivation of its workforce.
Source: WCY

